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MIXERS 
THIS IS A CATEGORY THAT HAS SPAWNED MANY BRANDS IN 

RECENT YEARS, BUT REMAINS DOMINATED BY FEVER TREE 
 

 
 

HE GROWTH 

T 
OF MIXERS – 

driven as it has 
been by  

premiumisation – has 

brought a broad church of 

styles and avours, as 

brands seek to engineer the 

next big spirit-mixer trend, 

the sequel to the G&T. 

 
Fever-Tree – itself now 

well-diversi ed – remains the 

reference for quality-end 

mixers. It is the house mixer 

in a third of our sample, 

boasting one of the largest 

shares in the Brands Report. 

Three-quarters of those that 

stock three mixers have 

Fever-Tree among the 

roster, presumably in answer 

to  

 

 
the Fever-Tree bar call, 

which clearly does still 

happen. Just look at our 

Trending list – Fever-Tree 

still tops it.  
Schweppes, through 

various premium lines and 
global distribution, has 
always been second since 
we’ve been polling. Half as 
many bars as Fever-Tree 
made it their top mixer – % 
– but it was available in 
more than a third of our 
sample.  

Cola remains un nished 

business for most mixer 

brands, try as they might to 

nibble away at the leader, 

Coca- Cola. One day, 

perhaps, but not today. 

Coca-Cola, o the back of 

just selling cola, is third in  
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our list. No doubt it’d be 

higher in mainstream bars, 

but here, in the cocktail bar, 

Coke (helped though 

probably not driven by its 

Signature range) is the rst 

called-upon mixer in % of 

bars and among the top three 

in more than a third.  
As Fever-Tree becomes 

ever more mainstream in 
mature markets, it is le a 
little exposed, with top bars 
increasingly looking 
towards brands with smaller 
footprints. In fourth (and 
second in our Trending list), 
Britvic-owned London 
Essence is a good example 
of a brand trying to out-
premium premium, with % 
of our sample making it 
their house and a quarter 
making it among their top 
three.  

Greek brand Three Cents, 

recently bought out by the 

Coca-Cola Company, was 

founded by bartenders and 

has a knack for coming up 

with avour pro les loved by 

the trade. It was a top-three 

brand in more than % of 

bars. Meanwhile, English 

heritage brand Fentimans, 

with its Victoriana vibes, 

was a top-three mixer 

 
in % of our sample. Q Tonic 

had a relatively high 

proportion of house pours ( 

%), while Germany’s 

answer to Fever-Tree, 

Thomas Henry, was a top-

three choice in % of bars. 

East Imperial ( %) and 

Britvic ( %) made up our top 

.  

 
 

 
BESTSELLING 

BRANDS 
 
1 
FEVER-TREE 
2 
SCHWEPPES 
3 
COCA-COLA 
4  
LONDON ESSENCE CO  
5 
THREE CENTS 
6 
FENTIMANS 
7 
QTONIC 
8 
THOMAS 
HENRY 9  
EAST 
IMPERIAL 10 

BRITVIC  
 
 
TOP TRENDING 

BRANDS 

1 
FEVER-TREE 
2 
LONDON ESSENCE CO  
3 
THREE CENTS 
4 
SCHWEPPES 
5 
THOMAS HENRY 
6 
QTONIC 
7 BRITVIC 8 

BUNDABERG 

9 COCA-

COLA 10 

 
EAST IMPERIAL 


