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COFFEE CLASSIQUES
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ESPRESSO/ALLONGE 250€
: & DOUBLE ESPRESSO 2.90¢
i ol AMERICANO
. MOCHACCINO 4.50€
DWICH EXPRESS  12.50€ [l oo i
DWICH + BOISSON & DESSERT FLAT WHITE 3.90¢
LATTE 4.80€ |
CHOCOLAT CHAUD 3.90€ |
BABYCCINO 2.50€
THES, INFUSIONS &
et L THE VERT (Menthe verte) 3.906 ¢
-ﬁ"# THE NOIR (Péche, Romarin)  3.90¢ &
: -y INFUSION (Verveine,
Mandarine, Basilic sacré) S04

-0,50€ de reduction
avec votre cup — en vente ici !




YET COFFEE IS JUST
ONE CHARACTER IN
THE STORY




IS THE COFFEE SHOP BOOM

SPECIALTY COFFEE?



169

COFFEE SHOPS
OPENED IN PARIS



A Paris, depuis 18 mois*,

1 COFFEE SHOP OUVRE
TOUS LES 3 JOURS




WHAT ROLE DOES COFFEE

IN A COFFEE SHOP?



FOR 65 WEEKS

WE VISITED 150+ PLACES

WE ANALYZED 1,027 IG POSTS
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experience. | It enhances the experience while
| sharing the spotlight.




CHARACTER

ost atte Coffee plays an important role.
experience. | It enhances the experience while
sharing the spotlight.







967%

DES NOUVEAUX COFFEE SHOPS
PROPOSENT DES BOISSONS
TENDANCES A LEUR CARTE




o/ %
70%
ONT PUBLIE AU MOINS UN POST SUR

LEUR OFFRE BOISSONS TENDANCES
PENDANT LA PERIODE D’OBSERVATION




COFFEE IS OUT OF THE TOP 3.

FOOD 22.0%
@ . PLACE AESTHETICS 21.8%
© = TRENDY BEVERAGES 17.7%

(matcha, ube latte, etc

'O O COFFEE 16.5% |




The coffee shop boom has not (yet) killed

specialty coffee. It’s changing its role.

o Specialty coffee’s role in the value proposition
of coffee shops has shifted.

Coffee is no longer the dominant topic of
communication on social networks.
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